ASEAN-Korea Music Festival

ROUND

5H-OfMIQh FEIH|AE|H ROUND= &E 0|7} 8t} =0 SR 0222 alfst ASEAN-Korea Music Festival ROUND is a celebration where
1, Qe 0222 M2E Osfistl| £&ct= FH|Q| FHULICH 0| ZE2HMELE 2 everyone comes together to sing with joy, understand each other
of| st H2 SH=ojlAf, OH3H OfM|et 2|E=20flA| ROUND H|AE|ES JHE|SH0] St with open hearts, and respect one another. This project hosts the
O OfMIeh 2 MIHE2| =8 nRet 252 511, 0 ¥2l:= ROUND 72! ROUND festival in Korea once every two years and annually in
ZHS SoliM CHESSYS i7H2 St OfMIQ Zh=31} &h=9| X|&% 7hsst St o the ASEAN chair country, promoting international exchange and
e EEFLICL communication among ASEAN's young generation through music.
Additionally, through the yearly ROUND MUSIC FORUM, it fosters
ROUND= &HOtA|QF RATIAE|H Z2HE O] ZA HEO|XF HAMERILICE O sustainable mutual growth between ASEAN countries and Korea,
Z2IU2 IE3YS 1R =31t OtMIRh Z7HS0| ZeHEA| ahdid o U using popular music as a medium.
& OHE|UELICE ROUNDE “ES6tH stk OfMIRt =71E78 2|0|stH, S2f
2 Sl ARRIS0| M2 7MRIE 2= = 7|31 S HM3ehich “ROUND" is the official name and brand of the ASEAN-Korea

Music Festival project. The program is designed to promote

O] HIAE[E2 S0 MEe 4= = UH, 718, F S2& 3o #E9| 0k exchanges between ASEAN countries and Korea through popular
o FHAS AZSILIC E5E 2, 10], 28, 25 S2= Qo aQds =2 music. ROUND was named based on the idea of “equal ASEAN
U= ARHS0| ChA| AZE| T MZE Q1A Ofalfstt, St Mo =M HESH countries and Korea” and provides an opportunity for people to
TPIHRIE &= 7| HIRfLIC come closer through music.

0| Z=9| 7k2 H MIA 1427120 M &= 22 Z2E KBS WORLDSE The festival aims to connect the hearts and minds of music lovers
Solf 19 480 E 0f2| AFEXIof|A FahX| 1 QUELICE KBS WORLD+= CHEH! through emotions, joy, memories, and all that music can convey. It
=o| thE 3Y W& KBS7h A MIA| AIFXRIet (s = 22, =2t o5, & also contains the hope that people who feel separated by borders,
A, 29 S CiYst ZROMS Salf §=29| 2519t 0[0F7|E ANt §H7 Ehit language, culture, or customs can reconnect, recognize, and

ot 22 2ot nFE METEHL|CE KBS WORLD2F &7H ROUND HAE[H2 & understand one another, and come closer together as music fans
oto] gloZ opMletnt St S stz F11, 2 FrhollM YEs| 2 JIRIE Y and equals.

These moving moments are shared with over 140 million viewers
worldwide through KBS WORLD, a global platform broadcast in
142 countries. KBS WORLD is the channel that connects the world

to KBS, Korea's leading public broadcaster, introducing Korean
culture and stories through a variety of programs, including
dramas, entertainment shows, news, and music, while leading
the spread of the Korean Wave and global cultural exchange.
Together with KBS WORLD, the ROUND Festival unites
ASEAN and Korea through the power of music, proudly

showcasing its value on the global stage.



RE:CONNECT EACH OTHER

(2020, 2z2}2! YEHE / Online)
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The ASEAN-Korea Music Festival ROUND opened its first chapter
on the unfamiliar stage of the online world. At a time when the
global pandemic kept everyone apart, music connected us. The
melodies that reached us through the screen held our distant
hearts together and reminded us not to lose faith—that we could

still be together, even when apart.

HELLO TO NEW NORMAL
(2021, 22}2l ¢EHE / Online)
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In its second journey, the festival offered a new greeting to all of us
as we navigated a changing world. Although our days remained
unfamiliar and uncertain, music became a warm light that
illuminated the way. In the moments when audiences and artists
listened to each other’s voices and shared hope, we regained the

courage to move forward toward the future.

STEP OUT, SING AS ONE
(2023, 2ILj|A|O} X}FL2EL / Jakarta, Indonesia - 2024, gt 4/ Busan,
Korea - 2024, 2t H|AIE|9t / Vientiane, Lao PDR)
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Finally returning to the vibrancy of live events, the ASEAN-Korea
Music Festival ROUND created an even greater resonance.
Emerging from a long silence, this gathering brought together
diverse voices, spreading like a powerful wave and delivering a
profound emotional impact. As music began flowing on stage, the

boundaries between us vanished, and we were united as one.

COME AROUND, HERE TO SHINE
(2025, L2f|o|A|o} RLR}EER [/ Kuala Lumpur, Malaysia)
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The 2025 ROUND in Malaysia brought together people, each
with their own story, who filled the stage with their unique light.
The moments of empathy and communication created by

experiencing each other’s music together came

together to shine even more brilliantly.



AGENDA

Interaction between

K-pop and ASEAN Pop: Their Future
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Music possesses a universal power that connects people’s hearts
beyond language and borders. Based on this power of music, the
ASEAN-Korea Music Festival ROUND has established itself as a
platform where ASEAN and Korea come together to understand
each other’s cultures and open new paths. On stage, artists and
audiences meet to create new moments and music becomes a
seed of exchange, fostering continuous connections between
ASEAN and Korea.

This year's ROUND MUSIC FORUM, under the theme “Interaction
between K-pop and ASEAN Pop: Their Future,” will engage in
in-depth discussions on the music industry strategies, market
environments, and potential collaborations within the context of
global trends for both regions. The forum provides an opportunity
to explore the sustainable development of the popular music
industry, allowing artists and stakeholders to share their
experiences and expertise for mutual growth. Discussions on
developing new projects and collaboration models based on the
unique characteristics and strengths of K-pop and ASEAN pop are
expected to have a significant impact on the future of the music

industries in both regions.

The ROUND Festival has gradually evolved into a platform
connecting ASEAN and Korea by being held annually between
the ASEAN chair country and Korea. This forum adds significance
as a space to respect each other’s diversity and explore new
collaborations and possibilities based on the empathy created
through music. Moreover, the insights and networks built at the
forum are expected to lead to innovative projects, joint creations,
and collaborations among artists from both sides, providing an
opportunity for the ASEAN-Korea popular music industry to grow
together.

This ROUND MUSIC FORUM demonstrates its significance and
value as a platform for jointly shaping the future of the music
industry and fostering global collaboration, where K-pop and
ASEAN pop mutually influence and develop each other. Built on
the global platform KBS WORLD, the new possibilities created
through musical exchange and collaboration will continue to
serve as an important foundation for deepening the cultural and

industrial ties between ASEAN and Korea.
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AKMC (ASEAN-Korea Music Committee)

Brunei

Yusri Yahya

Artist / Music Instructor
Ministry of Culture Youth and Sports

Indonesia

Michael Herman

Professional Singer
Wally Media Perkasa Production

\EIEVSE]

Nasran Bin Nawi

Conductor / Principal Cellist
National Symphony Orchestra

Philippines
Jon Pinto

Festival Producer / President
Black Star Entertainment

Thailand
Yuthana Boonorm

Senior Vice President
Showbiz, GMM Grammy

Korea

Lee Jong Hyun

President
Music Concert Industry Association

Cambodia
Srornos So

Artist / Pianist, Musician Professor
Srornos Music School

Lao PDR

Vilouna Phetmany

Founder / Manager
Terminal 8 Agency

Myanmar

Moe Naing

Artist / Director
Yangon Music School

Singapore
David Siow

Director and Founder
Steady State Records

Viet Nam

Nguyen Quoc Trung

Festival Director of
Monsoon Music Festival
Thanh Viet Production




ASEAN SOMCA (senior Officials Meeting on Culture and Arts) AI(C F COOPERATION »»Il{(«
FUND & - o siia

AKPMT (ASEAN-Korea Project Management Team) =
ASEAN Secretariat

Brunei Cambodia

Mohd Abdoh Damit Yem Sothany

Acting Director, Culture and the Arts Officer

Ministry of Culture, Youth and Sports Ministry of Culture and Fine Arts

Indonesia Lao PDR

Nurainy Hanifah Manivanh Siphonesay

Cooperation Analyst Deputy Head

Ministry of Education, Culture, Research and Technology Ministry of Information, Culture and Tourism

Malaysia Myanmar

Mohd Zamzuri Bin Ab. Ghani Swam Pyae

Principal Assistant Secretary Research Officer

Ministry of Tourism, Arts and Culture Ministry of Religious Affairs and Culture

Singapore Singapore

Lee Yin Wei Tan Peng Sing

Senior Manager Senior Manager

National Arts Council National Arts Council

Philippines Thailand

Mariel Jasmine Nini Nat Sakethipohn

Head Cultural Officer

National Commission for Culture and the Arts Ministry of Culture

Viet Nam

Dinh Hong Phuong Linh Lee Sangmin

Official Team Leader

Ministry of Culture, Sports and Tourism ASEAN-Korea Project Management Team

Mary Anne Macalalad Luis Jessi Cristiana Dos Santos Gago

Monitor Monitor
ASEAN Secretariat ASEAN Secretariat
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TIMETABLE

Day 1. October 17th Friday LOTTE WORLD TOWER SKY31 i< 102 72@

10:30

11:20

CONTENTS

SECTION

Official launching AKMC 2025
2025 AKMC 4] =4

Introduce attendees

EHARE A7)

PRESENTER

Lee Yoonjung KBS Announcer
0|23 KBS OfLt2A

Greeting and Welcome message from KBS
KBS EHAL

Park Jang Beom President and CEO of KBS
ababad KBS AREH

Opening

M3 ROUND History

2t @i

Video

o4t

Congratulatory message from
the Ministry of Foreign Affairs of the Republic of Korea

st olme SAb

H.E. Lee Jang-keun Ambassador of
Mission of the Republic of Korea to ASEAN
O ZFObA|Qt CHES CHAF

Congratulatory message from the Embassy of
Malaysia to the Republic of Korea
ZFEHU2{|OAJOF THAF A

H.E. Dato’' Mohd Zamruni Khalid
Ambassador of Malaysia to the Republic of Korea
CHE S50 = 2L ZE| = S5t 0| Alof CHAF

ROUND
Presentation
ROUND 2%

2025 ROUND in Malaysia / Q&A

Wz 2 20 ) HolgH

Lunch / 54!

Taking group photo ZEMX} 7|k

Refreshment and self-networking / 4| & 2%} 7E X8 HIEQIZ

ESR =l

Zamzuri Malaysia SOMCA /
Principal Assistant Secretary, MOTAC
FHZ=2| L2{|0[A|0F SOMCA /

YOS ESHR M EER

14:00 Hits Made by the TikTok Generation: The Social Jon Pinto Philippines AKMC /
Presentation . . .
~ - Media Power of ASEAN Pop President, Black Entertainment
S
14:40 R TikTok MITi7} 2H= S|E : OfAIQt ol A40|T|0 mbe E & L2JE AKMC / £ AE}QIEH|QIME T
15:00 F S rter to Partner:
Presentation rom supporterto Fartner Lim Hee-yun Music journalist
~ - The Future of K-Pop and ASEAN Pop ols|e Sot xa|AE
15:40 MIZE{0]| A SEEXLZ, |02t OpAjt Erof Of2y
16:00 Presentation Mutual Resonance in Popular Music between ASEAN Hwang Kukchan Chief Producer, KBS WORLD
~ 3 and Korea: Focusing on ROUND Collaboration Cases SR B2 TRE N KBS TV 2HLLE
16:40 e =3 OpMIQt ChE S9to] mZt: ROUND ZZHEHZ|O|M AlZ|E SR
17:00 Day 1 ends/Day 1 5=




Day 2. October 18th Saturday OLYMPIC PARK sn = 102 182)

In collaboration with the 2025 Seoul Music Forum / 2025 M52l %20} 32 7|2-2A

SECTION

CONTENTS

PRESENTER

10:30 Gathering at Seoul Music Forum venue M2RXZ Z4 214
- Panelists
David Siow (Singapore) CEO, Steady State Records
Nguyen Quoc Trung (Viet Nam) Founder
ASEAN-Korea & General Director, Monsoon Music Festival
11:10 Festival The Flow and Prospect of the Music Festival - Moderator
N Networking Markets in ASEAN and Korea Kim Sangkyoo CEOQ, MPMG / Festival Producer
12:20 BH-OpMIQh HIAE|H SH-OMIQH HIAE|H Al SEut MY -
HEYZ GO|H|E Al (A7} E) AH|C| AH|O|E 8|2 X CHE
29U T =Y (ML 2 R WAL HUN U LS
- CfolE]
ZdT MPMG CHEE / T AE[H A=
- Panelists
Shin Jung-soo Head of Contents Production
Prospects of Center, LG Uplus
Korean Music Park Seok-hyung KBS <The Seasons> CP
Broadcast The Current Circumstances and the Industry - Moderator
12:40 Programs Prospects of the TV Music Programs Lee K-Young Chairman, Record Label Industry
~ si sotura Sof upa ma2o| BAITH AlRIE FTH Association of Korea (LIAK) / CEO, Ruby Records
13:50 ZZ 30| e
Sigtap xat AU LGREHAZHE HEMET
HEMS KBS <G| A|ZX>CP
- RC2{0lE
0|7 SH= 5220l SMARSY, RHRIZE =
14:00
Grand Mint Includes attendance at ASEAN Atrtists lineup Pamungkas (Indonesia)
22~00 Festival performances linked to ROUND Television off (Thailand)

JORHE QIE T AE|Y

ROUNDS} ¢17{|El ASEAN OFE|AE 2f219f Zof bzt

TS7tA (RIEH|AOD), H2HIH 2Z (E=)
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DAY 1. Presentation 1

Hits Made by the
TikTok Generation:
The Social Media
Power of ASEAN Pop
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Jon Pinto
ASEAN-Korea Music Committee (Philippines)

President, Black Star Entertainment

Jon Pinto is the President of Black Star Entertainment in
the Philippines and has been active in the entertainment
and music industry for over 10 years. He has accumulated
experience across diverse areas including music
production, artist management, music and cultural
marketing, licensing, and live entertainment production.
He has planned and produced a wide range of projects,
from broadcast series and documentaries to music

performances, concerts, festivals, and cultural events.
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In the age of digital storytelling, social media has transformed how music travels
and connects cultures across borders. This session explores how ASEAN pop
artists are harnessing platforms such as TikTok to break language barriers, cultivate
global fandoms, and redefine how popular music is produced, distributed, and

experienced.

Drawing from real-world management and creative industry practices, the discussion
examines how viral content can evolve into sustainable artistic careers through
strategic storytelling, audience engagement, and cross-platform visibility. It also
highlights how authenticity, visual innovation, and fan participation have become

central to shaping the identity of contemporary ASEAN pop.

More than a study of online trends, this presentation reveals the creative economy
behind virality—how digital visibility fuels cultural exchange, brand collaboration,
and international opportunities for the region’s emerging talents. By connecting
data, creativity, and emotion, ASEAN pop demonstrates that the power of the TikTok

generation extends beyond the screen—it is redefining Southeast Asia’s cultural

influence on the global stage.




DAY 1. Presentation 2

From Supporter

to Partner:

The Future of K-Pop
and ASEAN Pop
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Lim Hee-yun

Music journalist

Lim Hee-yun is a music journalist and critic who has built

a diverse career spanning broadcasting, lectures, writing,
and consulting for corporations and media outlets. He
previously worked as a reporter for The Herald Business
and The Dong-A Ilbo, and currently serves on the selection
committee for the Korean Music Awards as well as the
advisory board of the National Gugak Center. His writings
have appeared in major newspapers including The
Chosun llbo, JoongAng llbo, and The Hankyoreh, as well
as in magazines. In addition, he has shared his insights on
popular music and culture through appearances in Netflix's
K-POP The Beginning: SMTOWN 30 and TVING's K-POP

Generation.
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We are now living in what many call the age of K-culture and K-pop. But is K-culture
truly something of Korea, by Korea, and for Korea? Especially when it comes to

K-pop, perhaps it's time to broaden our horizons a little more.

Let's start from the origin of the term. Before K-pop gained recognition outside of
Asia, it was J-pop that first drew attention from non-Asian audiences. Even BoA, often
regarded as a pioneer of the Korean Wave (Hallyu), became the first Korean singer to
top Japan’s Oricon chart, but with a Japanese-language song. Throughout the 21st
century, K-pop and J-pop have influenced each other greatly and grown together.
When we look at K-pop as a musical genre, its core content—the music itself—is not
solely “Korean.” Since the early 2000s, European and American composers and
producers have participated in the production of K-pop. As of the 2020s, with the
rapid advancement of international A&R systems and global networks, most K-pop
songs have been created by multinational songwriting teams. Even BTS's “Dynamite,”
which became the first Billboard Hot 100 No.1 hit by an Asian artist in 57 years (since

Kyu Sakamoto’s “Sukiyaki”), was written and composed by two British songwriters.

From the perspective of consumption and global reach, we cannot overlook the
tremendous contribution of ASEAN countries to K-pop's success. From the sensation
that was Psy’s “Gangnam Style” to the unstoppable rise of BLACKPINK, it was ASEAN
nations that served as the launchpad for K-pop's explosive growth across YouTube
and other social media. ASEAN remains the region with the largest and most active
K-pop fandom, home to a young population in their teens and twenties who are
highly engaged with new media content. Actively recruiting members from ASEAN
countries—particularly Thailand—has become a new trend in K-pop, with K-pop
songwriting camps having even begun to feature ASEAN singer-songwriters. Various
ASEAN idol groups, including P-pop acts like SB19, have been benchmarking K-pop
and continuously elevating their quality. Just as K-pop was never exclusively “Korean,”
ASEAN Pop is not solely "ASEAN.” ASEAN and Korea must move forward together,

co-creating and enriching the world’s cultural content side by side.
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DAY 1. Presentation 3

Mutual Resonance

in Popular Music
between ASEAN and
Korea: Focusing on
ROUND Collaboration
Cases
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Hwang Kukchan

Chief Producer, KBS WORLD

Hwang Kukchan is the planner and chief producer

of the ASEAN-Korea Music Festival ROUND and

has previously directed numerous domestic music
programs. Amid the global disconnect of the 2020
pandemic, he launched the ROUND Festival to create
a cultural bridge between Korea and ASEAN. His
planning and production skills have been recognized
through awards such as the “2021 ABU Prizes” Digjital
Content Winner and the “2025 Telly Awards” Silver

Winner (Events & Experience).
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ASEAN-Korea Music Festival ROUND was already a success simply by bringing
together musicians from 11 countries with different languages and nationalities.
However, | believe its true value grows as it continues to foster collaboration among
artists. At 2023 ROUND in Indonesia, the first offline event, the performances clearly
demonstrated that music is a universal language despite the initial awkwardness
among the artists of different nationalities. A highlight was the collaboration between
Singapore’s R&B trio “brb.” and Korean artist Jimmy Brown, whose trendy yet mellow
stage presence captivated the hearts of Indonesian female fans. Another memorable
moment came from the joint performance of Indonesia’s Isyana Sarasvati, celebrated
for her charismatic stage presence and distinctive musical style, and Korea's Hwang
Soyoon, the leader and vocalist of the band SE SO NEON, known for her unique
artistry and growing influence in the festival scene. The powerful collaboration
between the two female rockers earned enthusiastic praise both from in-person
guests and viewers, and the entire creative process, from their first meeting to the

stage performance, was featured in KBS's music culture documentary “All-Rounder.”

At the 2024 performance in Busan, Korea, Josh Cullen from the Philippine boy group
SB19 collaborated with H1-KEY, a Korean girl group, with the explosive audience
reaction and fan support resulting in the eventual release of their collaboration as an
official track. Furthermore, ASEAN musicians who first connected with Korea through
ROUND have since achieved remarkable success, such as Indonesia’s Pamungkas
(2023 ROUND) and Thailand's Television off (2024 ROUND), both of whom were
invited to perform at Korea's iconic Grand Mint Festival (GMF).

Despite its short history, the ASEAN-Korea Music Festival ROUND has evolved
beyond a one-time joint performance, now serving as a genuine platform for cross-
border exchange and a central hub for regional networking, producing meaningful,
long-term outcomes. Supporting this initiative, KBS WORLD, as Korea's leading
global media platform, aims to expand its role as Asia’s premier entertainment

channel, bringing not only K-pop but also ASEAN pop to global audiences.
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Session 1

The Flow and Prospect of the

Music Festival Markets in ASEAN and Korea
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This session will examine the trends and prospects of the ASEAN-
Korea festival market, focusing on the balance between local music
ecosystems and global networks, differences between privately-led
and publicly-supported models, and the potential for expanding
artist exchanges and touring networks. Through case studies
including Singapore’s AXEAN Festival, Viet Nam's Monsoon Music
Festival, and Korea's GMF and ROUND Festival, the discussion will
explore how ASEAN music festivals maintain their national identities
while attracting international audiences and how they can build
sustainable ecosystems for the long term. Looking further ahead,
the session will present a comprehensive discussion on the future of

ASEAN music festivals over the next decade and the enduring value

of an ASEAN-Korea cooperation model.
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David Siow ASEAN-Korea Music Committee (Singapore) / CEO, Steady
State Records / Produced and organized a wide range of music events in
Singapore, including SCAPE Music Day Out, Aliwal Urban Art Festival, Music
for a Cause /YouthX, Gastrobeats, and SGMUSQ's Bare
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Nguyen Quoc Trung ASEAN-Korea
Music Committee (Viet Nam)
/ Founder & General Director,

Monsoon Music Festival
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Kim Sangkyoo Korea / CEO, MPMG /
Produced major music festivals such
as Beautiful Mint Life and Grand Mint

Festival
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Session 2

The Current Circumstances and the
Industry Prospects of the TV Music Programs
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The session on the realities and industry outlook of music
broadcasting programs will provide a comprehensive overview of
the current state and future possibilities of Korea's terrestrial music
broadcasts, examining the decline in influence amid a shift toward
music consumption through YouTube, OTT platforms, and social
media, while also exploring changes in programming strategies,
the perspectives of participating artists and production companies,
the interests of broadcasters and agencies, co-production

and collaboration models, the global spread of K-pop and its
competition with streaming platforms, and potential connections
with concerts and festivals.

The session will also address entry barriers for emerging and indie
musicians, alternative platforms, and new talent discovery systems,
while proposing future directions such as redefining the identity
of terrestrial broadcasting, government policy support, cultural

and educational expansion, and opportunities for international

cooperation.

1i'd Panelists
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Park Seok-Hyung Korea / Chief Producer, KBS Entertainment Center
Park Seok-Hyung joined KBS in 2004 and worked as an Entertainment
Division PD at Monster Union from 2017 to 2018. He rejoined KBS

in August 2018 and is currently serving as Chief Producer at KBS
Entertainment Center, in charge of The Seasons and 2 Days & 1 Night.
He has produced major programs including Yoon Do-hyun'’s Love Letter,

Qualifications of Men, Youth FC, The Wrestling of Joy (Sseurim-ui Huiyeol).
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Shin Jung-Soo Korea / Head of Content
Production Center, LG Uplus

Shin Jung-Soo joined MBC Entertainment Division in 1995
and directed various programs, including Music Camp, | Am a Singer,
Guerilla Concert, and Come to Play. In 2017, he was appointed Director
at Mnet, planning shows such as Queendom and Street Woman Fighter.
He currently serves as Head of Content Production Center at LG Uplus,

leading music broadcast content production in Korea.
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Lee K-Young Korea / Chairman, Record
Label Industry Association of Korea (LIAK)
/ CEO, Ruby Records

Lee K-Young serves as the Chairman of the Record Label Industry
Association of Korea (LIAK) and CEO of Ruby Records, actively
contributing to the development of Korea's popular music industry and

supporting artists.



